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Ethical issues and countermeasures in social media
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One of the main purposes of this research is to examine ethical challenges
related to social media from a perspective of ethics and economics. For this purpose, we quantitatively
analyzed the usage of social media in Japanese companies. One of key factors found to solve the ethical
issues in social media is the idea of technological philosophy and social constructivism. We also found
it gecessary to improve some kinds of regulations in order that social media were able to be skillfully
used.
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